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Course Syllabus 


	Academic year:  2024/ 2025
Semester: √ First       Second        Summer


	1. Program: BA in Business Studies

	2. Tracks: Management - Marketing

	3. Course Code: 

	B205B

	4. Course Title:

	Exploring Innovation and Entrepreneurship  II

	5. Course credits

	8 credits - 

	6. Pre-requisites:

	B205A: Exploring Innovation & Entrepreneurship, OR
BUC112: Business Communication II, and ACT112: Managerial Accounting II

	7. General Course Coordinator, GCC:

	Amani Al Balushi, amani.a@aou.edu.om

	8. Branch Course Coordinator, BCC:



	TBA

	9. Instructor/ Tutor:



	TBA

	10. Text Book (s):


	B205 Reader: Concepts, Issues and Cases, Richard Blundel et al., The Open University
B205: Blocks 03, 04, & 05


	11. Other Educational Resources (periodicals, software, Course webpage, etc.):



	Online support material
The main body of the course is electronic-based. It includes main reader notes, and weekly block notes. There will also be use of PPT prepared for the use of all candidates via Moodle/LMS. Moreover, AOU e-library provides a wide spectrum of online articles, books, reports, case studies that can be accessed online by tutors/students to enrich their knowledge.
On Moodle, students also have access to the different subscribed databases of AOU e-library to assist students in their researches, especially while working on their TMAs. 


	12. Course Description (Module Specification):

	This module provides students with a broad foundation in innovation and entrepreneurship.  It also forms part of the new undergraduate qualification BA Business Management. Students will be introduced to core concepts of entrepreneurship and innovation. They will also examine the theoretical and practical connections between these distinct yet closely-interrelated fields of study. The full module (B205A&B) comprises 28 study weeks (two semesters), which are structured into five linked blocks.  

B205A (13 weeks)
Block 01: Core concepts (6 weeks)

Block 02: Developing opportunities ( 7 weeks)

B205B (13 weeks)
Block 03: Context and variety (6 weeks)
Block 04: Creating New Ventures (6 weeks)
Block 05: Reflection and integration (1 week)


	13.  Course Aims / Objectives:

	The academic aims of B205B are to introduce students to a number of fundamental concepts and theories of entrepreneurial innovation. It also re-applies some generic business and management concepts in an entrepreneurial and innovation-related context (e.g. entrepreneurial marketing and entrepreneurial finance). The coverage of innovation and entrepreneurship subjects will be wide-ranging and integrative, with the aim of providing the necessary foundations for interested students to progress to a more in-depth study of specialist topics within this subject area during their level 3 studies. 

Progression is also addressed within B205A&B, with a gradual development of knowledge and skills from Block 01 through to Block 05. There will be a logical progression of subject matter, from an introduction to core concepts in innovation and entrepreneurship (Block 1), followed by a more skills-oriented examination of teams, networks and associated concepts (Block 2), a comparative study of innovation and entrepreneurship in different contexts (Block 3), a simulated experience of entrepreneurial team-working and innovation (Block 4) and an opportunity for reflection and integration (Block 5).  Study and employment skills will be integrated into the learning activities, with a particular focus on digital literacy, creative thinking and problem solving, team-working, persuasive communication and more general personal development and enterprise-related skills.

	14.  Course Assessment for each part A & B

	Assessment Type
	Number
	Weight

	Tutor Marked Assessment (TMA)
	1
	10%  of CA course grade

	Class Activities  
	
	10% of CA course grade

	Mid-Term Assessment (MTA)
	1
	30% of CA course grade

	Final Exam 
	1
	50% of CA course grade

	Total
	3
	100% of CA course grade


	Week
	Topics Covered
	CILOs
	Teaching Method:
Textbook and other resources
	Assessment

	1
	B205 Introduction & Syllabus
	
	
	

	2
	Block 03: Context & Variety

Section 3.1: Dimensions of contexts in entrepreneurship and innovation
	
	· Textbook

· PPT
	

	3
	Block 03: Context & Variety

Section 3.2: Cultural perspectives 
	
	· Textbook

· PPT
	TMA

Available

	4
	Block 03: Context & Variety

Section 3.3: Industry & Digital Entrepreneurship
	
	· 
	

	5
	Section 3.4: Family Versus Stock Market Ownership
	
	· Textbook

· PPT
	

	6
	Block 03: Context & Variety

Section 3.5: Emerging Models of Environmentally Sustainable Enterprise


	
	· 
	

	
	Mid- Term Assessment MTA – Block 3 ALL Chapters  (30% of CA)

	8
	Block 04: Creating New Ventures

Section 4.1: Entrepreneurial Marketing


	
	· Textbook

· PPT
	

	9
	Block 04: Creating New Ventures

Section 4.2: Financial Statement s– The income Statement
	
	· Textbook

· PPT
	

	10
	Block 04: Creating New Venture

Section 4.3: Financial Statements – the Balance Sheet
	
	· Textbook

· PPT
	TMA Deadline

	11
	Block 04: Creating New Venture

Section 4.4: Financial Statements – The Cash Flow Statement
	
	· Textbook

· PPT
	

	12
	Block 05: Reflection & Integration

Section 5.1: An Overview of the Schwartz Theory of basic Values
	
	· Textbook

· PPT
	

	13
	Revision – Block 04 & 05
	
	· 
	

	
	Final Exam – block 4 & 5 (50% of CA)


	
	17. Intended Learning Outcomes (CILOs)

	
	Based on the module Track / Specifications
	Mapping to PILOs – [….]

	
	CILOs
	A1
	A2
	A3
	A4
	A5
	A6
	A7
	A8
	A9
	A10
	A11
	B1
	B2
	B3
	B4
	B5
	B6
	B7
	C1
	C2
	C3
	C4
	C5
	D1
	D2
	D3
	D4
	D5
	D6

	A
	Knowledge and understanding
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	A1
	knowledge of different forms of innovative and entrepreneurial practice around the world and at different scales, including: technological and social innovation; commercial and social enterprise; independent and corporate entrepreneurship
	√
	√
	
	√
	
	
	
	
	
	
	
	√
	
	
	√
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	A2
	understand different research perspectives on innovation and entrepreneurship, recognising that these subjects can be studied at multiple levels of analysis.
	
	
	√
	
	
	√
	
	
	
	
	√
	
	
	
	
	
	
	
	
	√
	
	
	
	
	
	
	√
	
	

	A3
	familiarize with core theories, concepts and frameworks that have been applied to innovation and entrepreneurship, with a particular focus on their implications for practice.


	
	
	
	√
	√
	
	
	√
	
	
	
	
	√
	√
	
	
	
	√
	
	
	
	
	√
	
	
	
	
	
	

	A4
	Know the relationship between innovation and entrepreneurship, both at a conceptual and a practical level
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	B
	Cognitive skills
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	B1
	Distinguish the key components of innovative and entrepreneurial processes and practices kinds (i.e. in comparison with more routinised approaches)
	
	
	
	
	
	
	√
	
	√
	√
	
	
	
	
	
	√
	
	
	
	
	
	
	
	
	
	√
	
	
	

	B2
	Select innovative and entrepreneurial approaches that are likely to be appropriate in particular organizational contexts
	
	√
	
	
	
	√
	
	
	
	
	
	√
	
	
	
	
	√
	
	
	
	
	
	√
	
	
	
	√
	
	

	C
	Practical and professional skills
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	C1
	Identify, search for and pursue entrepreneurial opportunities, with the aim of creating sustainable business models
	
	
	√
	√
	
	
	
	√
	
	√
	
	
	√
	√
	
	
	
	
	
	√
	
	
	
	
	
	√
	
	
	

	C2
	Negotiate, influence, and gain legitimacy in an entrepreneurial setting
	√
	
	
	
	√
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	C3
	Engage in creative problem-solving
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	√
	
	
	
	
	
	
	
	√
	
	
	
	
	√

	C4
	Apply design thinking approaches in order to develop practical solutions
	
	√
	
	
	
	
	√
	
	
	
	
	
	
	
	√
	
	
	
	
	
	√
	
	
	
	
	
	
	
	

	C5
	Deploy effective networking and persuasive communication skills
	
	
	
	√
	
	
	
	
	
	
	√
	
	
	
	
	
	
	
	
	
	
	
	√
	
	
	
	
	√
	

	D
	Key transferable skills
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	D1
	Work constructively and ethically in entrepreneurial settings, which may be characterized by ambiguity, complexity and open-ended challenges.
	
	
	
	
	√
	
	
	
	
	
	
	
	√
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	D2
	Display resilience and an on-going capacity to learn from direct personal experiences, and those of others
	
	
	
	
	
	
	
	
	√
	
	
	
	
	
	
	
	
	
	√
	
	
	
	
	
	
	√
	
	
	√
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